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Museum, Archive, and Library Security
The systematic management of records is an
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important activity for ‘information businesses’ such as
museums and galleries, but is not always recognized
as a core function. Record keeping activities are often
concentrated on small groups of records, and staff
charged with managing them may have limited
experience in the field. Records Management for
Museums and Galleries offers a comprehensive
overview of records management work within the
heritage sector and draws on over a decade of
experience in applying fundamental principles and
practices to the specific circumstances of museums. It
introduces readers to the institutional culture,
functions, and records common to museums, and
examines the legislative and regulatory environments
affecting record-keeping practices. The book is
comprised of eight chapters, including: a history of
records keeping in the UK museum and gallery sector;
the basics of records management; making a
business case for records management; requirements
of legislation for records management; how to
conduct a records survey; strategy and action
planning; how to develop a file plan, retention
schedule and records management programme; and
a guide to useful additional resources. Gives practical
and tested solutions to real world issues Fills a gap in
the literature as a handbook in this important sector
Provides an overview of the sector as a whole

The Artist-gallery Partnership
The Curators Handbook is the essential practical
handbook for curators and curatorial students,
mapping out every stage of the exhibition-making
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process from initial idea to final installation. In his
introduction, Adrian George traces the history of
curating back to its origins in the 17th century and
outlines the multifarious roles of the curator today,
including as custodian, interpreter, educator,
facilitator and organizer. Twelve chapters then chart
the various stages of the exhibition process in
invaluable detail and clear, informative language from
initial concept to writing contracts and loan requests,
putting together budgets and schedules, producing
exhibition catalogues and interpretation materials,
designing gallery spaces, working with artists, lenders
and art handlers, organizing private views, and
documenting and evaluating a show. A distinguished
cast of international museum directors and curators
offer advice and tips.

Selling Contemporary Art
How do dealers price contemporary art in a world
where objective criteria seem absent? Talking Prices
is the first book to examine this question from a
sociological perspective. On the basis of a wide range
of qualitative and quantitative data, including
interviews with art dealers in New York and
Amsterdam, Olav Velthuis shows how contemporary
art galleries juggle the contradictory logics of art and
economics. In doing so, they rely on a highly ritualized
business repertoire. For instance, a sharp distinction
between a gallery's museumlike front space and its
businesslike back space safeguards the separation of
art from commerce. Velthuis shows that prices, far
from being abstract numbers, convey rich meanings
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to trading partners that extend well beyond the works
of art. A high price may indicate not only the quality
of a work but also the identity of collectors who
bought it before the artist's reputation was
established. Such meanings are far from unequivocal.
For some, a high price may be a symbol of status; for
others, it is a symbol of fraud. Whereas sociological
thought has long viewed prices as reducing qualities
to quantities, this pathbreaking and engagingly
written book reveals the rich world behind these
numerical values. Art dealers distinguish different
types of prices and attach moral significance to them.
Thus the price mechanism constitutes a symbolic
system akin to language.

Arts and Cultural Management
A fly-on-the-wall account of the smart and strange
subcultures that make, trade, curate, collect, and
hype contemporary art. The art market has been
booming. Museum attendance is surging. More people
than ever call themselves artists. Contemporary art
has become a mass entertainment, a luxury good, a
job description, and, for some, a kind of alternative
religion. In a series of beautifully paced narratives,
Sarah Thornton investigates the drama of a Christie's
auction, the workings in Takashi Murakami's studios,
the elite at the Basel Art Fair, the eccentricities of
Artforum magazine, the competition behind an
important art prize, life in a notorious art-school
seminar, and the wonderland of the Venice Biennale.
She reveals the new dynamics of creativity, taste,
status, money, and the search for meaning in life. A
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judicious and juicy account of the institutions that
have the power to shape art history, based on
hundreds of interviews with high-profile players,
Thornton's entertaining ethnography will change the
way you look at contemporary culture.

The Art Rules
Management of Art Galleries
The Future of Museum and Gallery Design explores
new research and practice in museum design. Placing
a specific emphasis on social responsibility, in its
broadest sense, the book emphasises the need for a
greater understanding of the impact of museum
design in the experiences of visitors, in the
manifestation of the vision and values of museums
and galleries, and in the shaping of civic spaces for
culture in our shared social world. The chapters
included in the book propose a number of innovative
approaches to museum design and museum-design
research. Collectively, contributors plead for more
open and creative ways of making museums, and ask
that museums recognize design as a resource to be
harnessed towards a form of museum-making that is
culturally located and makes a significant contribution
to our personal, social, environmental, and economic
sustainability. Such an approach demands new ways
of conceptualizing museum and gallery design, new
ways of acknowledging the potential of design, and
new, experimental, and research-led approaches to
the shaping of cultural institutions internationally. The
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Future of Museum and Gallery Design should be of
great interest to academics and postgraduate
students in the fields of museum studies, gallery
studies, and heritage studies, as well as architecture
and design, who are interested in understanding more
about design as a resource in museums. It should also
be of great interest to museum and design
practitioners and museum leaders.

Museum Activism
Only a decade ago, the notion that museums,
galleries and heritage organisations might engage in
activist practice, with explicit intent to act upon
inequalities, injustices and environmental crises, was
met with scepticism and often derision. Seeking to
purposefully bring about social change was viewed by
many within and beyond the museum community as
inappropriately political and antithetical to
fundamental professional values. Today, although the
idea remains controversial, the way we think about
the roles and responsibilities of museums as
knowledge based, social institutions is changing.
Museum Activism examines the increasing
significance of this activist trend in thinking and
practice. At this crucial time in the evolution of
museum thinking and practice, this ground-breaking
volume brings together more than fifty contributors
working across six continents to explore, analyse and
critically reflect upon the museum’s relationship to
activism. Including contributions from practitioners,
artists, activists and researchers, this wide-ranging
examination of new and divergent expressions of the
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inherent power of museums as forces for good, and as
activists in civil society, aims to encourage further
experimentation and enrich the debate in this nascent
and uncertain field of museum practice. Museum
Activism elucidates the largely untapped potential for
museums as key intellectual and civic resources to
address inequalities, injustice and environmental
challenges. This makes the book essential reading for
scholars and students of museum and heritage
studies, gallery studies, arts and heritage
management, and politics. It will be a source of
inspiration to museum practitioners and museum
leaders around the globe.

Museums in a digital culture
This landmark publication is the first to draw together
all aspects of museum collections management in one
handbook. It is designed for anyone with
responsibility for a cultural collection and covers
everything a collections manager needs to know. It
describes professional practice in managing cultural
objects and works of art, whatever the size and
nature of the collection. The book includes essential
information on: Legal aspects of collections Ethical
issues such as due diligence and immunity from
seizure Up to date concerns such as sustainability,
crossing borders and financial constraints Loans,
acquisitions, inventory and movement. The book
describes all collections management procedures in a
simple step-by-step process and is clear and easy to
use with all procedures based on international
museum practice. Examples of real forms, policies
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and documents drawn from major museums are
included throughout the text and act as guides for
any transaction. Readership: Packed full of practical
information, advice and good practice, this will be
essential reading for all museum professionals,
curators of private collections and museum studies
students.

Records Management for Museums and
Galleries
The latest edition of the bestselling guide to running a
successful gallery, told from the expert perspective of
art-world insiders What makes an art gallery
successful? How do galleries ensure their marketing is
right? How should galleries best approach new
markets and customers, while still serving their loyal
clientele? Based on the results of an anonymous
survey sent to more than 8,000 galleries in the US,
UK, and Germany, Magnus Resch's insightful
examination of the business of selling art, newly
updated and revised, is a compelling read, with an
approach that is both aspirational and practical.

Museum and Gallery Studies
Learn from Paul Klein and an array of art world
experts as they explain what museum curators are
looking for in contemporary artists, how galleries
select their artists, how to sell to corporate art
consultants, how to promote your art, how to price
your art appropriately, and many other subjects that
will transform your career. The Art Rules is a practical,
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operational guide for visual artists that demystifies
the art world and will enable you to find success on
your own terms. Filling a major void, The Art Rules
gives you the tools you need to realize your potential
as a professional artist. Klein shows success is not
particularly complicated, but it is rarely taught,
shared, or demonstrated for the visual artist. This
book does precisely that.

Managing Museums and Galleries
The key to the survival of museum collections is a
stable indoor environment and vital to this is a wellmaintained building with effective environmental
services. Environmental Management sets out clearly
the theory and practice of achieving an appropriate
museum environment for both collections and people.
The book emphasises the need for planning and
places the environmental needs of museum
collections at the forefront of the responsibilities of
museum managers. May Cassar stresses the role of
the building as the first line of defence against
environmental instability, recognising the importance
of regular environmental monitoring and control, and
the division of museum spaces into critical areas
housing collections and non-critical areas
accommodating offices, cafes and communal spaces.
Environmental Management presents a strategic
approach to environmental management, in contrast
to the piecemeal approach to environmental
monitoring and control still practised by many
museums. However, rather than providing ready
solutions and rigid rules, the book introduces
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principles and ideas on which to base decisions about
creating the appropriate environment.

Socializing Art Museums
Museum and Gallery Studies: The Basics is an
accessible guide for the student approaching Museum
and Gallery Studies for the first time. Taking a global
view, it covers the key ideas, approaches and
contentious issues in the field. Balancing theory and
practice, the book address important questions such
as: What are museums and galleries? Who decides
which kinds of objects are worthy of collection? How
are museums and galleries funded? What ethical
concerns do practitioners need to consider? How is
the field of Museum and Gallery Studies developing?
This user-friendly text is an essential read for anyone
wishing to work within museums and galleries, or
seeking to understand academic debates in the field.

Adult Education, Museums and Art
Galleries
The Manual of Museum Management presents a
comprehensive and detailed analysis of the principles
of museum organization, the ways in which people
work together to accomplish museum objectives, and
the ways in which museums, large and small, can
function most effectively. This new edition offers
updated information on management practices to
satisfy the current needs of museum professionals. All
new contemporary case studies provided by
practitioners from museums and galleries around the
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world bring the principles to life with first-hand
accounts of challenges and achievements in the
operation of museums today.

Museum Gallery Interpretation and
Material Culture
Filled with successful strategies for serving clients in
today's flourishing art market, this definitive guide
provides techniques for increasing sales opportunities
and revenues in an ever-expanding field. Not just for
art consultants, this excellent resource can serve
artists, gallery owners and staff, and anyone
interested in selling art to the corporate market.
Details are provided on how to generate leads,
navigate new markets and reach top decision-makers,
establish a profitable fee/commission structure, and
write and present winning proposals. How to handle
and install art, art program management, professional
ethics, marketing, publicity and advertising are
addressed. Allworth Press, an imprint of Skyhorse
Publishing, publishes a broad range of books on the
visual and performing arts, with emphasis on the
business of art. Our titles cover subjects such as
graphic design, theater, branding, fine art,
photography, interior design, writing, acting, film, how
to start careers, business and legal forms, business
practices, and more. While we don't aspire to publish
a New York Times bestseller or a national bestseller,
we are deeply committed to quality books that help
creative professionals succeed and thrive. We often
publish in areas overlooked by other publishers and
welcome the author whose expertise can help our
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audience of readers.

A Planning Guide for Corporate
Museums, Galleries, and Visitor Centers
A sophisticated examination of today’s contemporary
art market from an art dealer’s point of view, this new
book focuses on recent changes in the quickly
evolving market. With an emphasis on how the
market responded to the global recession that began
in 2008, gallery owner Edward Winkleman moves
from an examination of the factors beyond the
individual dealer’s command to those that the dealer
can control. Sections cover: The rise of the art fair The
rise of the mega gallery New online competition
Models of post–brick-and-mortar art dealing Art
dealers as art fair organizers Collaboration in a new
era Coverage is also given to the specifics of
contracts contemporary art dealers may need,
including an examination of a variety of contracts for
representation, consignment, and new forms of
contemporary art. Exhibiting a wide range of
interviews with international experts including
dealers, collectors, art fair directors, journalists, and
online art entrepreneurs, Selling Contemporary Art is
a must-read for gallery owners, dealers, and artists
affected by the rapid innovations in the art-dealing
industry. Allworth Press, an imprint of Skyhorse
Publishing, publishes a broad range of books on the
visual and performing arts, with emphasis on the
business of art. Our titles cover subjects such as
graphic design, theater, branding, fine art,
photography, interior design, writing, acting, film, how
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to start careers, business and legal forms, business
practices, and more. While we don't aspire to publish
a New York Times bestseller or a national bestseller,
we are deeply committed to quality books that help
creative professionals succeed and thrive. We often
publish in areas overlooked by other publishers and
welcome the author whose expertise can help our
audience of readers.

Respect for Art
Seven Days in the Art World
Whether the art form is theater, dance, music,
festival, or the visual arts and galleries, the arts
manager is the liaison between the artists and their
audience. Bringing together the insights of educators
and practitioners, this groundbreaker links the fields
of management and organizational management with
the ongoing evolution in arts management education.
It especially focuses on the new directions in arts
management as education and practice merge. It
uses cases studies as both a pedagogical tool and an
integrating device. Separate sections cover
Performing and Visual Arts Management, Arts
Management Education and Careers, and Arts
Management: Government, Nonprofits, and
Evaluation. The book also includes a chapter on
grants and raising money in the arts.

The Manual of Museum Management
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What do major artists consider their best kept secret?
What is regarded as confidential knowledge among
the key players of the global art market? In 100
Secrets of the Art World the most powerful
international individuals share their insights with you.
This indispensable guide to contemporary art contains
exclusive anecdotes, advice and personal stories from
artists, museum directors, gallerists, auction house
insiders, collectors, and many more. Contributors
include Jeff Koons, Zaha Hadid, Marina Abramovic,
Ólafur Elíasson and John Baldessari, as well as the
directors and curators from the Centre Pompidou, the
Guggenheim, the Metropolitan Museum, the Tate
Modern and the Nationalgalerie. Thoughtful and
sometimes critical entries make this informative
publication an entertaining read for anyone interested
in contemporary art.

Museum Marketization
Art museums today face the challenge of opening
themselves up as institutions to a changing society.
This publication offers new perspectives on
museological trends that are developing in various
countries and cultures. Through increasingly flexible,
inclusive and unexpected museum typologies,
institutions aim to give their visitors greater access to
art. The essays define the role of the museum as a
medium of social change, as a protagonist in an
education process and as a technologically innovative
platform. Art historians, but also practitioners from
the museum world – including curators, architects and
psychologists – examine what is expected of art
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museums using case studies and against the
background of the humanities and social sciences.

Safety in Museums and Galleries
Museum, Archive, and Library Security provides an
introduction to the security programs of museums
and other park facilities. This book discusses the
mechanism that provides for the protection of
information, collections, equipment, personnel, and
physical facilities of museums. Organized into seven
parts encompassing 30 chapters, this book begins
with an overview of the security programs of the
National Park Service. This text then examines the
quality of security personnel and its proper training,
as well as its most efficient utilization and allocation.
Other chapters consider the standard instruction in
how to implement new security procedures by staff
members. This book discusses as well the significance
of good security for the protection of fine arts of any
nature. The final chapter deals with global concern on
the prevention, protection, import, or export of
cultural property. This book is a valuable resource for
security directors, archivists, curators, maintenance
personnel, historic preservation specialists, and
librarians.

Environmental Management
How hip-hop culture and graffiti electrified the art of
Jean-Michel Basquiat and his contemporaries in 1980s
New York In the early 1980s, art and writing labeled
as graffiti began to transition from New York City
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walls and subway trains onto canvas and into art
galleries. Young artists who freely sampled from their
urban experiences and their largely Black, Latinx and
immigrant histories infused the downtown art scene
with expressionist, pop and graffiti-inspired
compositions. Jean-Michel Basquiat (1960-88) became
the galvanizing, iconic frontrunner of this
transformational and insurgent movement in
contemporary American art, which resulted in an
unprecedented fusion of creative energies that defied
longstanding racial divisions. Writing the Future
features Basquiat's works in painting, sculpture,
drawing, video, music and fashion, alongside works
by his contemporaries--and sometimes
collaborators--A-One, ERO, Fab 5 Freddy, Futura, Keith
Haring, Kool Koor, LA2, Lady Pink, Lee Quiñones,
Rammellzee and Toxic. Throughout the 1980s, these
artists fueled new directions in fine art, design and
music, reshaping the predominantly white art world
and driving the now-global popularity of hip-hop
culture. Writing the Future, published to accompany a
major exhibition, contextualizes Basquiat's work in
relation to his peers associated with hip-hop culture. It
also marks the first time Basquiat's extensive, robust
and reflective portraiture of his Black and Latinx
friends and fellow artists has been given prominence
in scholarship on his oeuvre. With contributions from
Carlo McCormick, Liz Munsell, Hua Hsu, J. Faith
Almiron and Greg Tate, Writing the Future captures
the energy, inventiveness and resistance unleashed
when hip-hop hit the city.

Gallery Management
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Safety in Museums and Galleries is Special
Supplement to The International Journal of Museum
Management and Curatorship and it was originally
conceived as the ""Proceedings of the Safety in
Museums Meeting."" Its content is based on the
meeting organized in 1985 by the Museums
Association (United Kingdom), the International
Institute for Conservation (IIC), and the British
Museum (Natural History) to review the state of play
regarding both approaches to occupational safety in
museums. This book is organized into four main
sections. The first section provides an overview of the
legal and administrative background and discusses
the developments in safety legislation in the United
Kingdom in the 1970s and 1980s. The second section
discusses the particular experiences met by
conservators in the U.S. and the United Kingdom. The
third section deals with the basic elements of hazard
recognition and control. The final section covers
access to health and safety information and
approaches to safety training by professional
organizations. This book will be of interest to museum
curators and others interested in museum safety.

Management of Art Galleries
The art world is tough, the rules are a mystery, and
only the lucky few make money' - so how can
galleries succeed? What makes a commercial art
gallery successful? How do galleries get their
marketing right? Which potential customer group is
the most attractive? How best should galleries
approach new markets while still serving their
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existing audiences? Based on the results of an
anonymous survey sent to 8,000 art dealers in the
US, UK, and Germany, Magnus Resch?s insightful
examination of the business of selling art is a
compelling read that is both aspirational and practical
in its approach.

How to Start and Run a Commercial Art
Gallery (Second Edition)
Corporate Art Consulting
The creative and cultural industries are a dynamic
and rapidly expanding field of enterprise. Yet all too
often the dominant narrative about arts organisations
is one of crisis, collapse, and closure. This edited
collection seeks to challenge that narrative through
pursuing a focus on organisational success in the
management of creative and cultural organisations.
This book offers a robust and in-depth analysis of nine
international case studies exploring how different
organisations have achieved their objectives through
effectively managing their resources. Spanning a
broad cross section of the cultural sector including
Theatres; Multi-Arts Venues; Performing Arts
Companies; Museums and Galleries; and Festivals and
Events, these cases highlight the importance of
examining an individual organisation’s success in
relation to its environmental context, revealing not
only how arts organisations work in practice, but also
providing inspiration and encouragement for those
wishing to emulate such success. With an explicit
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focus on examining theory in practice, this unique
collection will be of great interest to students,
academics, and practitioners alike. While traditional
approaches have often been overly theoretical, this
pragmatic approach will help students to gain a richer
understanding of how to manage cultural and creative
organisations more effectively.

Museum Collections Management
The definitive guide for those who create and those
who sell art is back, now in a newly revised and
updated third edition.

Writing the Future
Arts and Cultural Management: Sense and
Sensibilities in the State of the Field opens a
conversation that is much needed for anyone
identifying arts management or cultural management
as primary areas of research, teaching, or practice. In
the evolution of any field arises the need for scrutiny,
reflection, and critique, as well as to display the
advancements and diversity in approaches and
thinking that contribute to a discipline’s forward
progression. While no one volume could encompass
all that a discipline is or should be, a representational
snapshot serves as a valuable benchmark. This book
is addressed to those who operate as researchers,
scholars, and practitioners of arts and cultural
management. Driven by concerns about quality of
life, globalization, development of economies,
education of youth, the increasing mobility of cultural
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groups, and many other significant issues of the
twenty-first century, governments and individuals
have increasingly turned to arts and culture as means
of mitigating or resolving tough policy issues. For
their growth, arts and culture sectors depend on
people in positions of leadership and management
who play a significant role in the creation, production,
exhibition, dissemination, interpretation, and
evaluation of arts and culture experiences for publics
and policies. Less than a century old as a formal field
of inquiry, however, arts and cultural management
has been in flux since its inception. What is arts and
cultural management? remains an open question. A
comprehensive literature on the discipline, as an
object of study, is still developing. This State of the
Discipline offers a benchmark for those interested in
the evolution and development of arts and cultural
management as a branch of knowledge alongside
more established disciplines of research and
scholarship.

Art, Inc.
Without William Shakespeare, we wouldn’t have
literary masterpieces like Romeo and Juliet. But
without Henry Condell and John Heminges, we would
have lost half of Shakespeare’s plays forever! After
the death of their friend and mentor, the two actors
are determined to compile the First Folio and
preserve the words that shaped their lives. They’ll just
have to borrow, beg, and band together to get it
done. Amidst the noise and color of Elizabethan
London, THE BOOK OF WILL finds an unforgettable
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true story of love, loss, and laughter, and sheds new
light on a man you may think you know.

Visual Arts Management, 2nd Edition
You don't have to starve to be an artist. Build a career
doing what you love. In this practical guide,
professional artist Lisa Congdon reveals the many
ways you can earn a living by making art—through
illustration, licensing, fine art sales, print sales,
teaching, and beyond. Including industry advice from
such successful art-world pros as Nikki McClure, Mark
Hearld, Paula Scher, and more, Art, Inc. will equip you
with the tools—and the confidence—to turn your
passion into a profitable business. LEARN HOW TO: •
Set actionable goals • Diversify your income •
Manage your bookkeeping • Copyright your work •
Promote with social media • Build a standout website
• Exhibit with galleries • Sell and price your work •
License your art • Acquire an agent • And much more

Managing Organisational Success in the
Arts
Here for the first time is the history of art dealers,
those extraordinary men and woman who, over
centuries (and almost entirely out of the public eye),
built their profession on a singular skill: identifying the
intangible but infinitely desirable qualities that
characterize the greatest works of art—and finding
clients for whom those qualities are irresistible. Philip
Hook’s riveting narrative takes us from the early days
of art dealing in Antwerp, where paintings were sold
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by weight, to the unassailable hauteur of
contemporary galleries in New York, London, Paris,
and beyond. Along the way, we meet a surprisingly
wide-ranging cast of characters—from tailors, spies,
and the occasional anarchist to scholars, aristocrats,
and connoisseurs, some compelled by greed, some by
their own vision of art—and some by the art of the
deal. Among them are Joseph Duveen, who almost
single-handedly brought the Old Masters to America;
Paul Durand-Ruel, the Impressionists’ champion;
Daniel-Henry Kahnweiler, high priest of Cubism; Leo
Castelli, dealer-midwife to Abstract Expressionism and
Pop Art; and Peter Wilson, the charismatic Sotheby’s
chairman who made a theater of the auction room.
Rogues’ Gallery bursts with unforgettable anecdotes
and astute judgments about art and artists, honed by
Hook’s more than forty years in the art
market—making it essential reading for anyone
interested in the hidden history of art.

The photobook
“A comprehensive guide.” —Artspace Aspiring and
new art gallery owners can find everything they need
to plan and operate a successful art gallery with How
to Start and Run a Commercial Art Gallery. This new
edition has been updated to mark the changes in
market and technology over the past decade. Edward
Winkleman and Patton Hindle draw on their years of
experience to explain step by step how to start your
new venture. From finding the ideal locale and
renovating the space to writing business plans and
securing start-up capital, this helpful guide has it all.
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Chapters detail how to: Manage cash flow Grow your
new business Hire and manage staff Attract and
retain artists and clients Represent your artists
Promote your gallery and artists online Select the
right art fair And more How to Start and Run a
Commercial Art Gallery, Second Edition, also includes
sample forms, helpful tips from veteran collectors and
dealers, a large section on art fairs, and a directory of
art dealer associations.

Rogues’ Gallery
The current economic climate, coupled with an all
embracing desire for museums to be respondent to
'the market' make a proper grounding in
management essential. The 'bottom line' is one of the
most powerful measures of management
performance. Museums and galleries invariably have
a neutral bottom line, they are not set up to make a
profit and many of them are constrained by
governmental accounting rules and charity legislation.
Managing these organisations is difficult and this book
tackles the issues that make it easier. Managing the
Museum examines the highly sophisticated principles
and techniques of modern business management
from the perspective of museums and galleries and
delineates their practical application. This volume
surveys the day-to-day issues of time management,
delegation and recruitment to the problems of
strategic planning and initiating and controlling
conflict and change. This study incorporates the
needs of both the independent and national sectors
and discusses the links between the museum and
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commerce.

Talking Prices
The experience of engaging with art and history has
been utterly transformed by information and
communications technology in recent decades. We
now have virtual, mediated access to countless
heritage collections and assemblages of artworks,
which we intuitively browse and navigate in a way
that wasn't possible until very recently. This collection
of essays takes up the question of the cultural
meaning of the information and communications
technology that makes these new engagements
possible, asking questions like: How should we
theorise the sensory experience of art and heritage?
What does information technology mean for the
authority and ownership of heritage?

100 Secrets of the Art World
The arts sector is of vital importance to the global
economy and students aspiring to a career in the
visual arts are increasingly required to gain an
understanding of the business side of the arts world.
This textbook introduces the field of arts management
with a focus on visual arts. Visual Arts Management
provides the first comprehensive textbook to the art
business. The book covers the full range of the art
world from contemporary galleries, secondary market,
auction houses, art fairs, and museums. Topics
include overviews of the distinct sectors of the
business, but also delves in to technical topics:
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curatorship, antiques, cultural heritage compliance,
marketing, art criticism, taxation, customs, insurance,
transportation, appraising, conservation, and
connoisseurship. Each chapter concludes with a realworld case study to provide cautionary tales of the
dangers and pitfalls of the art business. This unique
textbook, authored by an experienced instructor,
presents a global perspective on the rapidly
developing art business in a way that is relevant for
arts management classes and art professionals
worldwide.

The Book of Will
Museum Gallery Interpretation and Material Culture
publishes the proceedings of the first annual Sackler
Centre for Arts Education conference at the Victoria
and Albert Museum (V&A) in London. The conference
launched the annual series by addressing the
question of how gallery interpretation design and
management can help museum visitors learn about
art and material culture. The book features a range of
papers by leading academics, museum learning
professionals, graduate researchers and curators from
Europe, the USA and Canada. The papers present
diverse new research and practice in the field, and
open up debate about the role, design and process of
exhibition interpretation in museums, art galleries
and historic sites. The authors represent both
academics and practitioners, and are affiliated with
high quality institutions of broad geographical scope.
The result is a strong, consistent representation of
current thinking across the theory, methodology and
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practice of interpretation design for learning in
museums.

Jobs in Arts and Media Management
This wide-ranging book explores the impact of
marketization on the creative industries. With critical
perspectives from a variety of disciplines and global
experts, numerous examples from international
cultural institutions are employed to illuminate the
topic. Culture and business have become increasingly
intertwined, and cultural institutions need to be aware
of their place in the market. Commercial awareness,
which was previously disparaged, is now seen as a
legitimate and necessary response to increased
competition, enhancing experience, increasing
accessibility, broadening inclusivity and sustainable
futures with diminishing funding. The contributions to
this book highlight that marketing, public relations,
sponsorship and fundraising have become integral to
the survival of many museums, galleries and events.
Of interest to students and scholars across topics
such as arts marketing, arts administration, heritage
marketing and museum studies, the book is also
insightful for reflective practitioners in the creative
sector.

The Future of Museum and Gallery
Design
The Curator's Handbook
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This is a book about adult education in the sphere of
public museums and art galleries. It aims to enrich
and expand dialogue and understanding amongst
adult and community educators, curators, artists,
directors, and cultural activists who work within and
beyond the walls of these institutions. The various
chapters take up the complex and interconnected
pedagogics of subjectivity, identity, meaning making
and interpretation, knowledge, authority, prescription,
innovation, and creativity. The contributors are a
combination of scholars, professors, graduate
students, heritage and cultural adult educators,
artists, curators and researchers from Canada, United
States, Iceland, England, Scotland, Denmark,
Portugal, Italy and Malta. Collectively, they challenge
us to think about the dialectics of passivity and
engagement, didactics and learning, gender
neutrality and radicality, and neutrality and risktaking amongst a collage of artworks and artefacts,
poetry and installations, collections and exhibits,
illusion and reality, curatorial practice and learning,
argument and narrative, and struggle and possibility
that define and shape modern day art and culture
institutions. The chapters, set amongst the discursive
politics of neoliberalism and patriarchy, racism and
religious intolerance, institutional neutrality and
tradition, capitalism and neo-colonialism, ecological
devastation and social injustice, take up the spirit and
ideals of the radical and feminist traditions of adult
education and their emphases on cultural
participation and knowledge democracy, agency and
empowerment, justice and equity, intellectual growth
and transformation, critical social and self reflection,
activism and risk-taking, and a fundamental belief in
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the power of art, dialogue, reflection, ideological and
social critique and imaginative learning.

The Manual of Strategic Planning for
Cultural Organizations
This unique planning guide describes the different
types of corporate museum-like facilities located in
the United States and around the world. It provides
essential information for anyone planning, starting up,
or operating a museum, gallery, or visitor center. This
how-to reference on the planning and administration
of corporate museums or centers is written by Victor
Danilov as a companion volume to his Corporate
Museums, Galleries, and Visitor Centers: A Directory,
published by Greenwood Press in August 1991. This
practical guide analyzes the various types of
corporate museum-like facilities and describes their
development; points to key factors to consider in
planning and establishing museums, galleries, and
visitor centers; and discusses their operation and
reasons for their success or failure. This unusual
reference is nicely illustrated and offers both a
bibliography and an index.

The Arts Management Handbook: New
Directions for Students and Practitioners
The Manual of Strategic Planning for Cultural
Organizations adopts a hollistic approach to the
creative world of cultural institutions. By
encompassing museums, art galleries, gardens, zoos,
science centers, historic sites, cultural centers,
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festivals, and performing arts, this book responds to
the reality that boundaries are being blurred among
institutional types—with many gardens incorporating
exhibitions, many museums part of multidisciplinary
cultural centers and festivals.. As cultural leaders
transform the arts in the twenty-first century, this
“whole career” manual will prepare readers for every
stage. Three key areas covered are: Leadership
change. This chapter explains the role of strategic
planning when an institution is going through the
process of hiring a new director. A question we are
frequently asked is “Should the strategic plan precede
the search process or should it wait until the new
director takes up the position?” Institutional change.
Increasingly, cultural organizations are going through
major change: from public-sector agencies to
nonprofit corporations; from private ownership to nonprofit status; from nonprofit status to a foundation,
and many other variations. This book addresses the
role of strategic planning during these transitions.
Staff empowerment. This manual addresses the
opportunities for staff at all levelsto grow by
participating in strategic planning. This edition
focuses on how to engage and empower staff. A
Guide for Museums, Performing Arts, Science Centers,
Public Gardens, Heritage Sites, Libraries, Archives,
and Zoos is a game-changing book with broad reach
into the cultural sector, while still serving the museum
community.
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