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Navigating Fashion Law
Navigating Fashion Law provides an authoritative, insiders perspective on working
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with fashion clients to build, protect, and expand their business. Featuring
experienced fashion law practitioners, this book guides the reader through the
legal side of the fashion industry, including the origins of this area of law, recent
trends, and forecasts for the future. From intellectual property and employment to
real estate and mergers and acquisitions, these top lawyers detail the
multidisciplinary issues that lawyers face, and present strategies for dealing with
them. With advice that applies to both start-ups and established brands, these
authors discuss how to understand a clients business, negotiate licensing deals,
and protect trademarks. These experts also analyze noteworthy case law, such as
the Louboutin Red Sole case, and controversial legislation, such as the Innovative
Design Protection and Piracy Prevention Act. Additionally, these leaders reveal
concrete tips for becoming a successful fashion lawyer and developing the skills
necessitated by the demands of fashion clients and the ever-evolving fashion
industry. The different niches represented and the breadth of perspectives
presented enable readers to get inside some of the great legal minds of today, as
these experienced lawyers offer up their thoughts on the keys to success within
this competitive field.

The Luxury Strategy
This book discusses the connection between fast fashion brands and customercentric sustainability. It highlights what consumers can do with fast fashion and the
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important aspects that need to be addressed to make fast fashion sustainable.
Fast fashion is an inevitable element in today’s fashion business cycle and its
adverse impacts on sustainable fashion are a major issue.

The American Bar Association's Legal Guide to Fashion Design
The Cultural Life of Intellectual Properties
Divided into four seasons and discussing more than 30 cases concerning some of
the most recognizable names in the business, The Little Book of Fashion Law looks
at the many issues of this fascinating legal arena, including Fashion Law and
Intellectual Property, Business, Trade, Litigation, Consumer Protection and more!
Explore the glamour and grit of the fashion world in this fun look at the stories
behind the dresses, sunglasses, perfumes, and handbags.

Fashion Law
Fashion Business Cases: A Student Guide to Learning with Case Studies allows
students to apply what they are learning in the classroom to real-life situations in
the global fashion industry. Adapted from the Bloomsbury Fashion Business Cases
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(BFBC) online resource, this text will aid instructors in providing high-quality
examples from scholars around the world. A mix of introductory, intermediate, and
advanced cases ensure that students of all levels can develop the business,
communication, and problem-solving skills required of fashion industry
professionals. Topics range from corporate social responsibility and sustainable
fashion to transparent brand communication and cultural sensitivity. This book is
designed to foster critical and ethical thinking as students enter the fashion
industry. Key Features: - 40 cases studies, of introductory, intermediate, and
advanced level - Learning Objectives and Business Questions included with each
case - An introductory chapter teaching students how to use case studies
effectively

Regulating Style
The #1 New York Times bestseller by Tom Brady, six-time Super Bowl champion
and one of the NFL’s 100 Greatest Players of All Time. Revised, expanded, and
updated, the first book by Tampa Bay Buccaneers and former New England Patriots
quarterback Tom Brady—who continues to play at an elite level into his forties—a
gorgeously illustrated and deeply practical “athlete’s bible” that reveals Brady’s
revolutionary approach to enhanced quality of life and performance through
recovery for athletes of all abilities and ages. In this new edition of The TB12
Method, Tom Brady further explains and details the revolutionary training,
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conditioning, and wellness system that has kept him atop the NFL at an age when
most players are deep into retirement. Brady—along with the expert Body Coaches
at TB12, the performance lifestyle brand he cofounded in 2013—explain the
principles and philosophies of pliability, a paradigm-shifting fitness concept that
focuses on a more natural, healthier way of exercising, training, and living. Filled
with lessons from Brady’s own training regimen, The TB12 Method provides stepby-step guidance on how develop and maintain one’s own peak performance while
dramatically decreasing injury risks. This illustrated, highly visual manual also
offers more effective approaches to functional strength & conditioning, proper
hydration, supplementation, cognitive fitness, restorative sleep, and nutritious,
easy-to-execute recipes to help readers fuel-up and recover. Brady steadfastly
believes that the TB12 approach has kept him competitive while extending his
career, and that it can make any athlete, male or female, in any sport and at any
level achieve his or her own peak performance. With instructions, drills, photos, indepth case studies that Brady himself has used, along with personal anecdotes and
experiences from his legendary career, The TB12 Method gives you a better way to
train and get results with Tom Brady himself as living proof.

A Passion for Fashion
Sustainable Fashion provides a unique and accessible overview of fashion ethics
and sustainability issues of the past, present and future. This book is the first to
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situate today's eco-fashion movement in its multifaceted historical context,
investigating the relationship between fashion and the environment as far back as
the early nineteenth century. Employing an expanded definition of sustainability
that also considers ethical issues, Farley Gordon and Hill explore each stage of the
fashion production cycle, from the cultivation of raw fibers to the shipment of the
finished garment. Structured thematically, each of the six chapters is dedicated to
the discussion of one major issue, from recycling and repurposing to labor
practices and the treatment of animals. Including interviews with eco-fashion
designers, Sustainable Fashion will appeal to students and scholars of fashion, as
well as students of design, history and cultural studies.

Sustainable Fashion
This casebook is the first to cover the new and rapidly growing field of Fashion
Law. The fashion industry (a $1 trillion-plus global sector) is twice as large as all
entertainment sectors added together and generates a high volume of unique and
complex legal issues. First among these are intellectual property issues, which are
examined and analyzed here in depth. Fashion licensing, anti-counterfeiting,
international trade and business operations are also covered. Authors Guillermo C.
Jimenez (Fashion Institute of Technology, NYU Stern School of Business) and
Barbara Kolsun (General Counsel -- Stuart Weitzman, Cardozo Law School, NYU
Law School) were founding pioneers of fashion law, creating the world's first
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committee on Fashion Law in 2005 and authoring the first American legal
handbook on the topic in 2010.

The Four
�This book provides a fresh approach to building a fashion business. I believe that
both academics and startup businesses would find this book useful.� Karen
Edwards, University of South Carolina, USA �I think that this text will be very
useful to anyone working in fashion. I would certainly recommend it as reference
reading to MBA students and to undergraduates who are taking entrepreneurship
courses.� Thomai Serdari, New York University, USA Learn how to protect your
business through prevention with a fashion compliance program. The book takes a
merchandise-centric �how-to� approach. It explains the laws related to fashion
compliance including, labeling, marketing, testing, importing and exporting, record
keeping, and more. Written by a fashion-law expert, the book includes interviews
with professionals and discusses the European Union apparel label law, as well as
relevant United States' laws, to help you run your fashion business.

Fashionopolis
DIVAn ethnography of inellectual property, discussing the uses made of items of
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inellectual property by various cultural groups -- for purposes of identity,
solidaritiy, resistance and so forth. /div

Dressing Constitutionally
Fashion Law
A comprehensive guidebook to the Australian legal aspects of starting, operating,
growing and selling a fashion brand. Topics include choosing a business structure,
trademarks, copyright, counterfeits, social media, employees and contractors,
manufacturing, labelling, importing, international expansion, leasing, wholesale,
retail, consumer and competition laws, contract management, celebrities,
ambassadors and athletes, events, photoshoots, films, insurance, tax, funding,
buying another brand and exit (MBO, trade sale, IPO). The book is written using
easy-to-understand English in a conversational style. The principal audience for the
book are creatives who either want to DIY, or at least understand the broader legal
aspects of running a fashion business.

Fashionpedia
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Fashion is one of the most powerful industries in the world, accounting for 6% of
global consumption and growing steadily. Since the 1980s and the birth of the
neoliberal economy, it has emerged as the glittering face of capitalism, bringing
together prestige, power and beauty and occupying a central place in media and
consumer fantasies. Yet the fashion industry, which claims to offer highly desirable
job opportunities, relies significantly on job instability, not just in outsourced
garment production but at the very heart of its creative production of luxury.
Based on an in-depth investigation involving stylists, models, designers,
hairdressers, make-up artists, photographers and interns, anthropologist Giulia
Mensitieri goes behind fashion's glamorous facade to explore the lived realities of
working in the industry. This challenging book lays bare the working conditions of
'the most beautiful job in the world,' showing that exploitation isn't confined to
sweatshops abroad or sexual harassment of models, but exists at the very heart of
the powerful symbolic and economic centre of fashion.

The Business of Fashion
This book is the perfect resource for burgeoning fashion designers with an idea, in
need of a guide for taking an creation and creating a product, from copyright to
clothing store. It s a practical, prescriptive form book with all the forms and
agreements you ll need. It s a practical, prescriptive book perfect for anyone
involved, or thinking of becoming involved in the fashion industry."
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The Laws of Style
The New and Complete Business of Licensing
Fashion Branding and Consumer Behaviors presents eye-opening theory, literature
review and original research on the mutual influence of branding strategies and
consumer response. Contributors use multiple methods to analyze consumers'
psychosocial needs and the extent that their fulfillment goes beyond the
usefulness or value of the items they purchase as well as the fashion industry's
means of communicating brand identity and enhancing brand loyalty. Along the
way, these studies raise important questions about consumer behaviors, consumer
welfare, environmental ethics and the future of consumer research. Included in the
coverage: A symbolic interactionist perspective on fashion brand personality and
advertisement response. Optimizing fashion branding strategies in a fluctuating
market. An analysis of fashion brand extensions by artificial neural networks.
Domestic or foreign luxury brands? A comparison of status- and non-statusseeking teenagers. The impact of consumers’ need for uniqueness on purchase
perception. How brand awareness relates to market outcome, brand equity and the
marketing mix. A breakthrough volume on the complexities of how and why we
buy, Fashion Branding and Consumer Behaviors will captivate researchers and
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practitioners in the fields of consumer psychology, marketing and economics.

Traversing the Ethical Minefield
Fashion knockoffs are everywhere. Even in the out-of-the-way markets of highland
Guatemala, fake branded clothes offer a cheap, stylish alternative for people who
cannot afford high-priced originals. Fashion companies have taken notice, ensuring
that international trade agreements include stronger intellectual property
protections to prevent brand “piracy.” In Regulating Style, Kedron Thomas
approaches the fashion industry from the perspective of indigenous Maya people
who make and sell knockoffs, asking why they copy and wear popular brands, how
they interact with legal frameworks and state institutions that criminalize their
livelihood, and what is really at stake for fashion companies in the global
regulation of style.

Drafting Contracts
In todays' highly competitive global market, fashion designers, entrepreneurs and
executives need state, federal, and international laws to protect their intellectual
property-their brands and the products by which their customers recognize them.
Fashion Law provides a concise and practical guide to the full range of legal issues
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faced by a fashion company as it grows from infancy to international stature.
Updated to reflect recent legal decisions and regulatory developments, this revised
edition covers such a vital issues as intellectual property protection and litigation,
licensing, anti-counterfeiting, start-ups and finance, commercial transactions, retail
property leasing, employment regulations, advertising and marketing, celebrity
endorsements, international trade. Features of the text help to make legal
concepts accessible to the lay reader. More than 25 leading attorneys practicing in
the emerging legal specialty of fashion law contributed the chapters for this
authoritative text, and their expertise provides a foundation for fashion
professionals and their legal advisors to work together effectively. New to this
Edition~Expanded section on Intellectual Property protection, including an all new
Chapter 6 on Litigation~All new Chapter 10 on Fashion Finance Features~Box
Features provide real-life examples that demonstrate the role that law plays in the
fashion business, including landmark court cases and current events~Practice Tips
discuss legal issues that should be considered as fashion designers and executives
establish procedures for conducting their business~Sample Clauses familiarize
readers with the legal language that covers the rights and responsibilities of the
parties to agreements. Instructor's Guide and PowerPoint presentations available.

Ethics in the Fashion Industry
Contends that creativity can thrive in the face of piracy, arguing that the imitation
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of great designs forces an industry to innovate more quickly, and looks at
examples of areas in which the practice has been accepted.

Style Bible
FASHION LAW AND BUSINESS unravels the complexity and provides clear guidance
on the wide range of legal and business issues faced by fashion industry
participants, including designers, suppliers, manufacturers of apparel and
accessories, and retailers. Topics include: The considerations involved in starting a
company in the fashion industry, including developing a business plan, determining
the form and structure of the legal entity, and obtaining financing; How patent,
trademark, and copyright law have been applied to the fashion industry and their
impact in such areas as gray market goods and counterfeiting. The dynamics of
retail sales in the apparel industry, including a discussion of e-commerce and
mobile commerce. FASHION LAW AND BUSINESS provides you with an integrated,
comprehensive guide to the issues affecting the fashion industry today.

Fast Fashion, Fashion Brands and Sustainable Consumption
This title covers the main legal and regulatory issues to be considered before
entering the U.S. market. It's a must read for non-U.S. businesses, foreign
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attorneys, law firm associates and new entrepreneurs."

A Practical Guide to Fashion Law and Compliance
In The Responsible Fashion Company, Rinaldi and Testa argue that the fashion
industry is at a crossroads: the need for a global shift to a sustainable model has
never been more urgent. Yet, they demonstrate that we are witnessing a
revolution led by conscious consumers and enlightened companies, who are
redefining the rules of the fashion market. The question is: when will the rest of the
industry catch up? Rinaldi and Testa raise a fundamental but often neglected issue
in the fashion sustainability debate: long-term equilibrium can only be achieved by
integrating economic goals with environmental, social and ethical values. "The
Responsible Fashion Company" provides a clear overview of the theory, challenges
and opportunities of sustainability in the industry and demonstrates how fashion
companies can achieve competitive advantage through sustainable innovation.
The authors show how leading fashion companies are challenging traditional
thinking and present inspiring examples from pioneers such as Gucci, Levi's,
Timberland and Brunello Cucinelli, who create quality products without leaving a
negative impact behind.Refreshing and timely, The Responsible Fashion Company
is essential reading for the socially conscious consumer and anyone with a
professional or personal interest in the fashion, design and luxury industries.
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American Grape Growing and Wine Making
Once a luxury that only the elite could afford, fashion is now widely accessible.
While brands such as Zara and H&M have made fashion an affordable choice for
the mass market, sports brands such as Nike and Adidas have transformed the
image of their products from merely practical to fashionable. How has this
transformation occurred? Fashion Brands explores the popularization of fashion
and explains how marketers and branding experts have turned clothes and
accessories into objects of desire. Full of first-hand interviews with key players, the
book analyzes every aspect of fashion from a marketing perspective. It examines
how advertising, store design and the media have altered our fashion sense. The
new edition includes chapters on fashion bloggers and the rise of celebrityendorsed products.

Bringing Home the Birkin
First impressions (and second ones!) count, whether you are an intern or a CEO.
Lauren A. Rothman addresses an age-old dilemma: how to be appropriate and
stylish in the workplace. Based on a decade of experience in the fashion industry,
she addresses the basics of fashion and executive presence by offering advice,
anecdotes, and style alerts that help readers avoid major fashion faux pas at the
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office. Style Bible: What to Wear to Work is the must-have resource for the modern
professional, male or female, climbing the ladder of success. Lauren identifies the
ultimate wardrobe essentials, and reveals shopping strategies and destinations for
the everyday person. Style Bible, complete with helpful illustrations, is the go-to
manual on how to dress for every professional occasion and a valuable resource for
understanding dress codes by industry, city, and gender so that your visual cues
will make a strong impact. Make a commitment to being better dressed at work
with Style Bible.

The Law of Financial Success
European Fashion Law: A Practical Guide from Start-up to Global Success provides
an accessible guide to the legal issues associated with running a fashion business
in Europe. This concise book follows the lifecycle of a fashion business from
protecting initial designs through to global expansion. Readers will benefit from: The logical and easy-to-follow structure which highlights relevant legal
considerations at each stage in the development of a fashion business - First-hand,
practical guidance on commercial issues associated with the fashion industry,
including: how to avoid costly legal disputes, launching a website and working with
third parties - Advice on how to protect a company's intellectual property at each
stage of business development: from registering designs to combating counterfeits
- A concise overview of relevant EU legislation and case law as it applies in
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practice. This inherently practical book will be a helpful go-to guide for those
running a fashion business and for their in-house legal teams. For lawyers in
practice the book will be useful point of reference when advising fashion and retail
clients. For students of fashion, design, retail, or intellectual property, this book will
provide a practical grounding to accompany academic studies. https:
//www.europeanfashionlaw.com/about-the-book

Fashion Branding and Consumer Behaviors
This book examines how the intertwining of clothes and the United States
Constitution raises fundamental questions of hierarchy, sexuality and democracy.
Constitutional considerations both constrain and confirm daily choices. In turn,
appearances provide multilayered perspectives on the Constitution and its
interpretations. Garments often raise First Amendment issues of expression or
religion, but they also prompt questions of equality on the basis of gender, race
and sexuality. At work, in court, in schools, in prisons and on the streets, clothes
and grooming provoke constitutional controversies. Additionally, the production,
trade and consumption of apparel implicates constitutional concerns including
colonial sumptuary laws, slavery, wage and hour laws, and current notions of free
trade. The regulation of what we wear - or do not - is ubiquitous. From a noted
constitutional scholar and commentator, this book examines the rights to
expression and equality, as well as the restraints on government power, as they
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both limit and allow control of our most personal choices of attire and grooming.

The Knockoff Economy
Traversing the Ethical Minefield: Problems, Law, and Professional Responsibility,
Fourth Edition offers students accessible, teachable problems and notes that clarify
and encourage analysis of the law governing lawyers. The book’s innovative
pedagogy (combination of relevant and interesting problems faced by fictitious law
firm “Martyn and Fox,” cases, ethics opinions, thematic notes, and short stories)
supports its focus of teaching the Model Rules of Professional Conduct and the
Restatement of the Law Governing Lawyers as well as conveying the complexities
of ethical dilemmas in legal practice. The book’s manageable length makes it short
enough to provide focus, but long enough to convey the rich texture of the
material.

A Starter Guide to Doing Business in the United States
In his highly provocative first book, Scott Galloway pulls back the curtain on
exactly how Amazon, Apple, Facebook, and Google built their massive empires.
While the media spins tales about superior products and designs, and the power of
technological innovation, Galloway exposes the truth: none of these four are first
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movers technologically - they've either copied, stolen, or acquired their ideas.
Readers will come away with fresh, game -changing insights about what it takes to
win in today's economy. Print run 125,000.

Sustainability in Luxury Fashion Business
Research-based content provides insight on the organization and operation of
textiles, apparel, accesories and home fahion companies, as well as the effect of
technological, organizational and global changes on every area of the business.

The TB12 Method
*NYTBR Paperback Row Selection* An investigation into the damage wrought by
the colossal clothing industry and the grassroots, high-tech, international
movement fighting to reform it What should I wear? It's one of the fundamental
questions we ask ourselves every day. More than ever, we are told it should be
something new. Today, the clothing industry churns out 80 billion garments a year
and employs every sixth person on Earth. Historically, the apparel trade has
exploited labor, the environment, and intellectual property--and in the last three
decades, with the simultaneous unfurling of fast fashion, globalization, and the
tech revolution, those abuses have multiplied exponentially, primarily out of view.
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We are in dire need of an entirely new human-scale model. Bestselling journalist
Dana Thomas has traveled the globe to discover the visionary designers and
companies who are propelling the industry toward that more positive future by
reclaiming traditional craft and launching cutting-edge sustainable technologies to
produce better fashion. In Fashionopolis, Thomas sees renewal in a host of
developments, including printing 3-D clothes, clean denim processing, smart
manufacturing, hyperlocalism, fabric recycling--even lab-grown materials. From
small-town makers and Silicon Valley whizzes to such household names as Stella
McCartney, Levi's, and Rent the Runway, Thomas highlights the companies big and
small that are leading the crusade. We all have been casual about our clothes. It's
time to get dressed with intention. Fashionopolis is the first comprehensive look at
how to start.

The Responsible Fashion Company
An overview of the basics of international licensing with informative material about
the various practices of all aspects of the licensing industry. It includes information
that will help those new and experienced to hone their licensing skills. The book
provides a worldwide perspective of the industry and is the definitive guidebook for
anyone who is interested in capitalizing on this potentially lucrative market.
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Fashion Law
This book demonstrates how fashion brands communicate, why the practice is
significant within wider society and how it can be perceived as culturally
meaningful. Enabling readers to connect the tools and techniques of
communication with their theoretical underpinnings and historical antecedents, the
book shows how these methods can be applied in practice. The authors utilise
social, consumer and cultural theory, and frameworks rooted in psychology,
sociology and economics, as mechanisms to analyse and deconstruct current
communication strategies used by fashion brands. The book presents insights and
strategies for communicating authentic values, conveying a clearly defined
aesthetic and visual language and generating shareable content that resonates
with audiences. With insights into strategies used by brands including Burberry,
Gucci, Dior, COS, Rapha, Warby Parker and Maryam Nassir Zadeh, each chapter
outlines ways of maintaining relevant and consistent brand narratives in the 21st
century. From how to sustain a dialogue with a brand’s community, to the use of
brand collaboration, co-creative storytelling and fashion spaces, the book aims to
develop reflective communication practitioners who have a deep understanding of
the cultural landscape, brand strategy and industry innovation. Written for scholars
and practitioners, this book is a valuable blend of theory and practice across the
fields of fashion, communication and branding.
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Fashion Business Cases
Communicating Fashion Brands
The must-have book for anyone thinking about a life in fashion. Fashion designer,
red carpet expert and educator Nick Verreos provides an insightful view into how
to harness your passion for fashion and translate it into a successful career. With
over 20 years of experience in the industry and an extensive knowledge in
teaching fashion, Nick has amassed a lifetime of "Tips & Tricks" to help the reader
navigate this world. A Passion For Fashion will help young fashionistas maximize
their time at design school, as well as prepare them for a life in the industry—and
even shares advice on how readers can start their own business. Along the way,
you'll find out how Nick's Mantras of "No Should've, Would've, Could've" and "Get
The Coffee" can guide you along the path of success. Nick will even dish on his
time on Project Runway and share all the lessons he learned from his time on
reality TV. If you are thinking of studying fashion, becoming a fashion designer or
working in the industry, this book will soon become your indispensable guide to life
in fashion. Includes design sketches and photos from the author's personal
collection.
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Law, Business and Society
"Know, first, who you are, and then adorn yourself accordingly." -- EpictetusWhen it
comes to clothing, business norms are changing: "Casual Friday" has given way in
many offices to the full-time casual workplace. With so many options you need
advice. As presented in this to-the-point, clever, and creative guide by attorney
Douglas A. Hand, "The Laws of Style" are just that--clear rules for sartorial
presentation through the very practical viewpoint of the office reality of the service
professional (lawyer, banker, accountant, consultant), and yet the Laws are so
much more.Witty, bright, charming, and informative, The Laws of Style is at the
same time a striking visual resource with more than 40 illustrations created by
renowned fashion illustrator Rodrigo Saldana. In addition to the author's 54 "laws
of style," the book includes short introductions to highlighted designers relevant to
each Law. More than just a simple dress-for-success guide, author Hand's erudite,
creative, elegant, and whimsical narrative style is a fitting tribute to the laws he
has created to assist you in establishing and elevating your own style--both
professional as well as personal.

Fashion Brands
An insider's hilarious, whirlwind account of his years spent globe-trotting in search
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of the holy grail of handbags: the Birkin For more than twenty years, the Hermès
Birkin bag has been the iconic symbol of fashion, luxury, and wealth. Though the
bag is often seen dangling from the arms of celebrities, there is a fabled waiting
list of more than two years to buy one from Hermès, and the average fashionista
has a better chance of climbing Mount Everest in Prada pumps than of possessing
one of these coveted carryalls. Unless, of course, she happens to know Michael
Tonello . . . Michael's newfound career started with an impulsive move to
Barcelona, a vanished job assignment, no work visa, and an Hermès scarf sold on
eBay to generate some quick cash. But soon the resourceful Michael discovered
the truth about the waiting list and figured out the secret to getting Hermès to part
with one of these precious bags. Millions of dollars worth of Birkins later, Michael
had become one of eBay's most successful entrepreneurs—and a Robin Hood to
thousands of desperate rich women. With down-to-earth wit, Michael chronicles the
unusual ventures that took him to nearly every continent, from eBay to Paris
auction house and into the lives of celebrities and poseurs. Flirting with danger,
Michael recounts the heady rush of hand delivering his first big score to famed
songwriter Carole Bayer Sager in Paris; how he had to hire thugs to rescue a bag
that one of his "shoppers" held for ransom; and the story of the Oscar-worthy
performances that allowed him to snag "reserved" bags from other, less dogged
Birkin seekers. Whether he's relating his wining and dining, buying and selling,
dodging and weaving, laughing and crying, or schmoozing and stammering,
Michael is a master raconteur who weaves together tales of hunting Birkins in the
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world's most posh locales, memories of meals that would make any gastronome
salivate, anecdotes of obsessed collectors with insatiable desires, and sweetly
intimate stories about his family, friends, and finding true love. The result is a
memoir that is distinctive, fun, page-turning, and as addictive as its namesake.

The Most Beautiful Job in the World
Fashionpedia is the ultimate fashion bible, containing thousands of fashion items
for more efficient and productive brainstorming. Designed to be as visually driven
as the people who use it, Fashionpedia contains thousands of fashion items,
converting unapproachable technical terms on style, material and production into
beautiful charts and infographics. Whether you're an industry insider or a fashion
connoisseur, Fashionpedia is all you'll ever need to navigate the fashion scene.

Fashion Law and Business
This book explores new approaches and strategies that luxury fashion brands could
adopt in their operations toward sustainability goals. It addresses the unique
challenges faced by luxury fashion brands, given that concepts of luxury and
sustainability may be conflicting. In doing so, it elaborates on how fashion brands
need to manage their suppliers to comply with and improve social and
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environmental conditions, the pressure to fulfill the triple-bottom lines, consumer
demands for transparency, and social media and its advantages in achieving
sustainability goals. Exploring the notion that luxury fashion brands are in a better
position to pursue superior sustainability performance, it presents research that
highlights how the consequences of non-compliance could have more devastating
effects on luxury brands than on mass-market brands. The book is a valuable
resource for academics and practitioners in the field of business, sustainability, and
fashion.

The Little Book of Fashion Law
The Luxury Strategy, written by two world experts on the subject, provides the first
rigorous blueprint for the effective management of luxury brands and companies
at the highest level. It rationalizes those business models that have achieved
profitability and unveils the original methods that were used to transform small
family businesses such as Ferrari, Louis Vuitton, Cartier, Chanel, Armani, Gucci,
and Ralph Lauren into profitable global brands. By defining the differences
between premium and luxury brands and products, analysing the nature of true
luxury brands and turning established marketing 'rules' upside down, it has
established itself as the definitive work on the essence of a luxury brand strategy.
This fully revised second edition of The Luxury Strategy explores the diversity of
meanings of 'luxury' across different markets. It also now includes a section on
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marketing and selling luxury goods online and the impact of social networks and
digital developments, cementing its position as the authority on luxury strategy.

European Fashion Law
An eagerly anticipated second edition of this established and highly regarded text
teaches the key practice skill of contract drafting, with emphasis on how to
incorporate the business deal into the contract and add value to the client's deal.
Features: More exercises throughout the book, incorporating More precedents for
use in exercises Exercises designed to teach students how to read and analyze a
contract progressively more difficult and sophisticated New, multi-draft exercises
involving a variety of business contracts New and refreshed examples, including
Examples of well-drafted boilerplate provisions More detailed examples of proper
way to use shall Multiple well-drafted contracts with annotations Revised Aircraft
Purchase Agreement exercise to focus on key issues, along with precedents on
how to draft the action sections and the endgame sections. Expanded explanations
of endgame provisions, along with examples and new exercises
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